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VISION

Windsor Essex Pelee Island will be 

a top of mind regional tourism 

destination in Ontario offering 

authentic and diverse visitor 

experiences.



MISSION

We are a tourism industry collaborative committed to 

enhancing the region’s economy and quality of life 

through:

• Supporting industry development and individual 

operators

• Effectively marketing our destination

• Actively facilitating partner engagement



MANDATE

The core functions of Tourism Windsor Essex 
Pelee Island in building a united tourism 
industry are:

• Marketing & Communications

• Visitor Services

• Event Attraction

• Product & Program Development



ORGANIZATIONAL 

CHART



BOARD OF DIRECTORS

EXECUTIVE
• Mayor Nelson Santos - Chair
• Councilor Irek Kusmierczyk - Vice-Chair
• Danielle Stuebing – ERCA, Director-At-Large
• Gordon Orr - Secretary/Treasurer*

DIRECTORS
• Mayor Drew Dilkens - City of Windsor
• Warden Gary McNamara - County of Essex
• Mayor Ray Durocher - Township of Pelee
• Deputy Mayor Crystal Meloche - Town of LaSalle
• Councilor Jo-Anne Gignac - City of Windsor
• Natalie Lepine - Senior Manager Resort & Hotel Sales, Caesars Windsor
• Tom O’Brien – Partner, Cooper’s Hawk Vineyards
• Chris Savard - General Manager, Devonshire Mall

*non-voting member



2018 YEAR IN REVIEW





NEW MARKETING CAMPAIGN 



NEW MARKETING CAMPAIGN 
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MOBILE WEBSITE
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4th annual

BEST OF WINDSOR ESSEX AWARDS



4th annual

BEST OF WINDSOR ESSEX 

AWARDS

46 

42% 

awards

increase in

votes



TOURISM PROGRAMS



W.E. MADE IT



KEY PERFORMANCE INDICATORS

HOTELS YEAR OVER YEAR

OCCUPANCY

RATE

AVERAGE DAILY

ROOM RATE

REVENUE PER

AVAILABLE ROOM

65.66%

$125.35

$82.61

up 3.50%

up $7.63

up $9.12



KEY PERFORMANCE INDICATORS

DIGITAL YEAR OVER YEAR

153kengagements

(9.5% over 2017)



KEY PERFORMANCE INDICATORS

DIGITAL YEAR OVER YEAR

113k
Engagements

(26.9% increase 

over 2017)



ONE REGION. COUNTLESS 

STORIES.



ONTARIO BY THE NUMBERS

PROVINCE OF ONTARIO

4.3% of GDP

$34.1 billion in annual receipts



#TOURISMMATTERS

PROVINCE OF ONTARIO

$1/2 BILLION economic benefit

16k employees

4.3% of GDP

WINDSOR & ESSEX COUNTY

$34.1 billion in annual receipts





2019/2020

DESTINATION DEVELOPMENT

& MARKETING PLAN



AREAS OF FOCUS

OUTDOOR ADVENTURE

• Two Wheeled 

Adventures

• Waterfront

ENTERTAINMENT

• Gaming

• Events

• Shopping

FOOD & DRINK

• Culinary & Wine

• Beverage Discovery Trails

ARTS & CULTURE

• Cultural Districts

• Arts Initiatives 



CYCLE TOURISM MAP



FISHING GUIDE



2019/2020

OFFICIAL VISITOR GUIDE

85k distributed across Ontario and into Ohio & Michigan



2019

ANNUAL GENERAL MEETING



JUNE IS TOURISM MONTH

Program Pop-Ups

- Pelee Island in the City (May 28th) in Ford City

- WE Heart Local (June 6th) in LaSalle

- Ontario Craft Beer Week (June 12th) in Windsor

- Ontario Wine Week (June 21st & 22nd) in Devonshire Mall

Media Events

- Cycle Tourism Map launch

- Barrels Bottles & Brews Flight Log and Video launch

- 2019 Annual General Meeting

- WE Heart Local Map launch

- Wine Route Map launch

Events

- Chamber of Commerce June Social @ Cooper’s Hawk Vineyard



OUR TEAM



LASALLE CRAFT BEER FESTIVAL



TRAILS SYMPOSIUM



W.E. MADE IT



DIGITAL PROMOTION



RENDEZ-VOUS VOYAGEUR




