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Creative Objective

Refresh the Town of LaSalle’s existing Big Picture Landscape to reflect the new
Strategic Plan to focus on building business and increasing engagement with the
Town.

Bring Living LaSalle to the forefront of communications and revisit previous
positioning statements to reflect the Town’s renewed vision and focus.

Develop communication materials that will support Key Performance Indicators as
outlined in the Strategic Plan



Positioning Statements

e Living LaSalle is brought to the forefront of all messaging.

Safe

Accessible
Professional
Engaging

Vibrant

Forward Thinking
Community-Driven
Responsible

Approachable
Passionate
Sustainable
Collaborative
Diverse
Stewardship
Thriving
Accountable
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Creative Considerations

Brand Consistency
Positive Messaging
Engaging Photography
Informative

Simple & Clear
Accessible
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Creative Elements
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Our Approach

e Establishing Signature Icons

e Using Living LaSalle as a value proposition in messaging

e Providing tools that support user generated content or are collaborative in
nature

e Leverage the online space and digital capabilities to connect regardless of the
current situation

e Establishing consistency by department that can easily be adapted for
different uses

e Provide tools that engage staff in each department and clearly community
goals.

e Celebrate 30 years and a rich history.
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Integration of Living LaSalle

let’s get MOVING
let’s get

let’s get

let’'s get TO BUSINESS

Let’s get back to

LIVINM
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30t Anniversary Celebration

b PLalle, b '3,0




Standardized Event Graphics
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Seasonal Light Post Banners
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Where we are
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Where we are going
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Thank You



